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The seminar aims: the Middle East conflict is at the center of the global agenda in recent 

decades. The purpose of the seminar is to engage the question of how this conflict is publicized 

in the international media, since the establishment of the state of Israel. At the same time, an 

attempt is made to understand what factors made a difference in the media coverage of the events 

in the American, European and Arab media. After analyzing Israel media coverage, our efforts 

are devoted to understand what strategies Israel choses and how do they affect its image in the 

media and world opinion. The purpose of the seminar is to examine Israel’s image and ways to 

improve it, based on past experience of other countries.  

 

Bibliography:  

Introduction to the Israeli-Arab conflict:  

Bard, M. (2005). The complete idiot's guide to Middle East conflict. New York: Alpha books. 

Third edition. pp. 123-150; 99-108.  

Meir-Levi D. (2007). History upside down. New York: Encounters Books.  

Dershowitz, A. M. (2003). The case for Israel. Hoboken, N.J: John Wiley & Sons.  

U.S. and European policy toward the Middle East:  

Bard, M. (2005). The complete idiot's guide to Middle East conflict. New York: Alpha books. 

Third edition. pp. 3-16.  

Dachs G. and Peters. J. (2004). Israel and Europe, the troubled relationship: Between perceptions 

and reality. The centre for the Study of European Politics and  



Society. Ben Gurion University of the Negev, Israel. 

Constructing reality and media frame of conflicts:  

Ryan, C. (1991). Prime time activism: Media strategies for grassroots organizations. Boston, 

MA: South End Press. pp. 53-94.  

Maslog, C.C, Lee, S. T. and H. S. Kim (2006). Framing analysis of a conflict: How newspapers 

in five Asian countries covered the Iraq war. Asian journal of Communication. 16 (1): 19-39.  

Wolfsfeld, G. (1997). Media and political conflict: News from the Middle East. Cambridge, 

England: Cambridge University Press. pp. 13-55.  

Wolfsfeld, G. (1991). Media, protest and political violence: A transactional analysis. Journalism 

Monographs, 127.  

American media coverage of the Middle East:  

Segev, E. and Blondheim, M. (2010). The footprint of the Palestinian-Israeli conflict in online 

world news: The puzzle of salience. Dynamics of Asymmetric Conflict. 3 (2): 72–85  

Galloway, C. (2005). Hot bullets, cool media: The Middle East’s high stakes media War. Journal 

of Communication Management. 9 (3): 233-245.  

Libes, T. and First A. (2003). Framing the Palestinian-Israeli conflict. In Norris P. Kern M. and 

Just M. (Eds.) Framing terrorism. Routledge. New York. pp: 59-74.  

Wolfsfeld, G. (1997). Media and political conflict: News from the Middle East. Cambridge, 

England: Cambridge University Press. pp. 141-168.  

Gutmann, S. (2005). The other war: Israelis, Palestinians and the struggle for media supremacy. 

San Francisco, CA: Encounter books. PP. 95-144; 145-178.  

 

 



Public opinion and media coverage:  

Daniel, A.A. (1997). U.S. media coverage of the Intifada and American public opinion. In 

Kamalipour, Y.R. (Ed.). The U.S. media and the Middle East: Image and perception. pp: 62-72.  

Gilboa, E.(1993). American media, public opinion, and the Intifada. In Cohen, A.A. and 

Wolfsfeld, G. (Eds.) Framing the Intifada: Media and people. New York: Ablex. pp. 93-115. 

European media coverage of the Middle East:  

Kalb, M. (2007). The Israeli-Hezbollah war of 2006: The media as a weapon inAsymmetrical 

conflict. Boston: Harvard University. 

(http://www.hks.harvard.edu/presspol/research_publications/papers/research_papers/R29.pdf)  

Public diplomacy, propaganda and public relations of the countries involved in the conflict:  

Avraham, E. and E. Ketter (2008). Media strategies for marketing places in crises: Improving the 

mage of cities, countries and tourist destinations. Oxford, England: Butterworth Heinemann. Pp. 

122-134.  

Navon, E. (2006). Soft powerlessness: Arab propaganda and the erosion of Israel’s International 

standing. Herzeliya: IDC Herzeliya, Institute for Policy and Strategy.  

Manheim, J. R. & Albritton, R. B. (1984). Changing national images: International public 

relations and media agenda setting. American Political Science Review, 78: 641-657.  

Gilboa, E. (2006). Public diplomacy: The missing component in Israel foreign policy. Israel 

Affairs, 12 (4):715-747.  

Avraham, E. (2009). Marketing and managing nation branding during prolong crisis: The case of 

Israel. In: A. Fyall, M. Kozak, L. Andreu, J. Gnoth and S.  

S. Lebe (Eds.) Marketing Innovations for Sustainable Destinations. Pp. 230-242. Oxford: 

Goodfellow Publishing.  



Shaw, B. (2011). Israel- Reclaiming the narrative . Herzliya: Narkis.  

Shefer, T. and S. Shenhav (2009). Mediated public diplomacy in a new era of werfare. The 

Communication Review. 12: 272-283. 


